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CEO. “We are particularly pleased with 
Groupe Rocher’s keen appreciation 
of the many benefits of the direct 
selling model in providing 
flexible income opportunities, 
and a positive community 
of professional growth for 
individuals.” 

GHD GOES GOLD
Selling four stylers every minute across the 
globe, ghd is the authority on hair styling. 
Introducing its latest and most innovative 
technical upgrade, the new ghd gold 
professional styler delivers a sleeker, smoother 
and healthier look. The new dual-zone 
technology uses two heat sensors instead of 
one; this allows the optimum heat of 185 
degrees from root to tip in every stroke. If it 
were any hotter, it would damage the hair, 
and if it were cooler, it would compromise 
the results. Sleep mode is another feature 
that switches the styler off if not used for 
30 minutes, and the new heat up time is 
improved to 25 seconds. Universal voltage, 
protective plate guard, and professional 

length (2.7m) cable are other notable 
features. It’s overall new sleek design, 

and improved technology has 
resulted in a premium 

performance by ghd. 

Group Rocher announced it has entered into 
a definitive agreement to acquire Arbonne 
International, a leader in direct selling of botanically 
based beauty, personal care and nutrition products. 
Arbonne International’s holding company is Natural 
Products Group (NPG) who also owns Nature’s Gate 
which is part of the acquisition. 

“This acquisition will be a real asset that will 
enable us to strengthen our positioning in the 
direct selling channel, which has seen an upturn 
over the past few years,” said Bris Rocher, CEO 
of Groupe Rocher. “We also have a heritage of 
providing employment opportunities —dating 
back to my grandfather, our founder, Yves 
Rocher, who cared deeply about employing since 
he started his business. This, combined with our 
direct selling know-how, should foster company 
growth and longevity.”

With a production site and four integrated 
distribution sites, Arbonne is a global business 
with sales revenue in excess of AUD 550 million. 
Approximately 800 employees and over 250,000 

active independent consultants
contribute to the success of the Arbonne 

brand. Both Groupe Rocher and Arbonne 
share the same concept of robust brands that 
share real values, high quality and innovative 
standards, a wide range of natural products, 
and a strong commitment to sustainability. 

“We share with Groupe Rocher 
commitments to pure, botanically based 
products and sustainability, as well as a 
long-term business vision that is grounded in 
family values,” added Kay Zanotti, Arbonne’s 

The Formary is a Wellington-
based textile research and 
development company 
established in 2008 that 
specialises in the development 
of groundbreaking textiles from 
agricultural and 
post-industrial fibres. 
The Formary’s consulting arm works with 
organisations worldwide diverting textile 
waste from landfill, transforming end-of- life 
clothing and textiles into valued feedstock for 
new products. Bernadette Casey’s first client 
was global coffee giant Starbucks, their multi-
year collaborative project created closed-loop 
solutions from Starbuck’s vast supply of used 
coffee sacks. This resulted in WoJo®, a high 
performance, award-winning upholstery fabric, 
and Juton®, a hard- wearing recycled jute/
cotton canvas.

This was followed by Mibu® an interior fabric 
created from surplus straw generated from rice 
harvesting. Mibu® was selected for exhibition 
by the organisers of the World Exposition 2015 
in Milan. “Feeding the Planet / Energy for 
Life” Mibu® intersects food and textiles and has 
since been exhibited in France and Korea. 

The Formary is currently leading the NZ 
Textile Reuse Programme; a collaborative 

project with New Zealand’s leading 
corporations and organisations, developing 
scalable circular solutions for end-of- life 
clothing and for which The Formary won the 
Emerging Services category at the Wellington 
Gold Awards. The NZ Textile Reuse 
Programme takes a systems approach, enabling 
the extraction of higher value from the resource 
and creating a step change in the management 
of used clothing.

She is the topic of a Forward Film 
documentary, highlighting exceptional 
people and world-changing ideas that are 
impacting the course of human development. 
Most recently, Casey was invited to speak 
at the 2017 Social Enterprise World Forum 
on Guardianship, Stewardship and the 
Environment from a clothing perspective.

Casey has worked for a number of clothing 
brands, is on the board of Dunedin Fashion 
Week, and guest judge for the last two years at 
The Oversew Fashion Awards (NZ). She holds 
an MSc in Marketing from the University 
of Liverpool; her research explored ethical 
consumer purchasing behaviour.

Her new monthly column in Apparel 
Magazine will discuss fashion and clothing 
from a sustainability perspective, and how we 
can celebrate the best of the fashion industry. 
Its creativity, craftsmanship and irreplaceable 
role in self-expression, while also discussing the 
work being done and to be done improving its 
environmental and social impacts. 
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